
THONET VALUES
SUSTAINABLE SINCE 1819



Thonet has been a sustainable 
business since 1819. Our innov-
ations in material-efficient manu-
facture using steel and natural 
wood have written furniture his-
tory. Thonet has proven over the 
years that furniture in particular 
can be produced sustainably for 
the benefit of future generations. 
Our commitment to sustainability 
is enshrined in the nine principles 
described here.
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MATERIALS

ECOLOGICAL VALUE

Thonet is committed to using natural 
materials. We have been perfecting 
the use of domestic wood in furniture 
production for 200 years and the use 
of steel for over 100 years. We strive 
to achieve high recycling rates. 
But above all, we are committed to 
creating long-lasting products. Making 
furniture that will last is, after all, 
the best way to conserve materials.
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RESOURCES  

ECOLOGICAL VALUE

Less is more – especially when it comes 
to the environment. Thonet uses materials 
efficiently and conserves resources. 
We first incorporated this principle into 
industrial furniture production more than 
150 years ago.

A milestone in furniture history, not to mention resource-saving production and logis-
tics: the no. 14 chair (now the 214) was launched in 1859 and became a worldwide 
success. It consisted of just six individual parts. Thirty-six of these chairs fitted inside a 
single transport crate and could be assembled upon delivery without the use of glue.
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PRODUCTION

ECOLOGICAL VALUE

Thonet’s manufacturing processes are 
climate-friendly and our production 
facilities are located in Germany. 
We work first and foremost with local 
suppliers as well as carefully selected 
production partners. We ensure that all 
of our partners comply with social and 
ecological standards.
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DURABILITY

ECONOMIC VALUE

Thonet furniture is built to last and to be 
loved through the ages. Its durability 
makes it a sustainable investment with 
value for future generations.
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REVITALISATION

ECONOMIC VALUE

Thonet furniture has multiple life cycles. 
Our pieces can be repaired and refur-
bished. And we guarantee the unlimited 
availability of spare parts. Because 
reusing furniture makes more sense than 
recycling.
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More than 90 years ago, the S 43 F chair was chosen as the seating for the German 
National Library in Leipzig, and library users are still studying on these classic chairs today. 

LONGEVITY   

ECONOMIC VALUE

Thonet furniture is timeless and versatile. 
Second-hand Thonet pieces are still highly 
sought-after, even decades after they 
were made.
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WELLBEING

HUMAN VALUE

Thonet furniture is designed with people 
in mind. Its aesthetics foster a sense of 
wellbeing and joy. Thonet pieces are 
known for their ergonomic quality, and 
they make an important contribution to 
healthy spaces. 
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FUNCTION

HUMAN VALUE

Thonet furniture promotes social inter-
action and human communication – in 
public, professional and private spaces. 
This function is part of our DNA: no other 
furniture brand is so strongly associated 
with the European coffee house culture. 
And coffee houses are the epitome of a 
communicative setting.

The 215 R and 233 models in Vienna’s Hotel Grand Ferdinand take guests on a jour-
ney through the Austrian capital’s most influential eras. 
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CULTURE

HUMAN VALUE

Thonet furniture creates a sense of identity. 
Its timeless design is integral to a sustain-
able consumption culture. Just like the 
company itself, our furniture has always 
been synonymous with durability, inter-
nationality and diversity, while staying 
true to our regional roots. 

The comfortable S 64 invites guests at Munich’s Pageou restaurant to while away 
a few hours with friends.  
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