
THONET VALUES
SUSTAINABLE SINCE 1819



Thonet boasts a legacy of sustainability 
dating back to 1819. Our pioneering 
advancements in resource-efficient 
production, bending steel and nat-
ural wood have left an indelible mark 
on the history of furniture. Through-
out the years, Thonet has consistently 
demonstrated that furniture manufac-
turing can be conducted sustainably, 
fostering a legacy for generations to 
come. Our dedication to sustainability 
is encapsulated in the following nine 
principles.
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MATERIALS

ECOLOGICAL VALUE

Thonet upholds a steadfast commitment 
to utilising natural materials. With over 
two centuries of expertise, we have 
refined the utilisation of domestic wood 
in furniture crafting and have seamlessly 
integrated steel for over a century. Our 
aim is to attain exceptional recycling 
rates. However, paramount to our ethos 
is the creation of enduring products. 
Crafting furniture which is built to last is 
foremost in our materials conservation 
strategy.
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RESOURCES  

ECOLOGICAL VALUE

“Less is more” holds particular significance, 
especially concerning the environment. 
Thonet is dedicated to utilizing materials 
with utmost efficiency, thus conserving 
precious resources. This principle was 
ingrained into our industrial furniture 
production over 150 years ago, marking 
our enduring commitment to sustainable 
practices.

A milestone in furniture history, not to mention resource-saving production and logis-
tics: the no. 14 chair (now the 214) was launched in 1859 and became a worldwide 
success. It consisted of just six individual parts. Thirty-six of these chairs fitted inside a 
single transport crate and could be assembled upon delivery without the use of glue.
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PRODUCTION

ECOLOGICAL VALUE

Thonet’s manufacturing process 
prioritises environmental friendliness, 
and our production sites are situated 
in Germany. We collaborate with local 
and meticulously chosen suppliers. 
Ensuring adherence to social and 
ecological standards, we guarantee 
that all our partners uphold ethical 
and environmental principles.
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DURABILITY

ECONOMIC VALUE

Thonet furniture is crafted for longevity 
and timeless appeal, destined to be 
cherished for generations to come. 
Its exceptional durability transforms it 
into a sustainable investment, offering 
enduring value for future generations.
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REVITALISATION

ECONOMIC VALUE

Thonet furniture enjoys multiple life cycles. 
Our pieces are easily repaired and 
refurbished, with a guarantee of unlimited 
availability for spare parts. We firmly 
believe that reusing furniture is far more 
sensible than recycling it.
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More than 90 years ago, the S 43 F chair was chosen as the seating for the German 
National Library in Leipzig, and library users are still studying on these classic chairs today. 

LONGEVITY   

ECONOMIC VALUE

Thonet furniture exudes timeless elegance 
and versatility. Second-hand Thonet 
pieces remain highly sought-after, retain-
ing their appeal even decades after their 
creation.
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WELLBEING

HUMAN VALUE

Thonet furniture is meticulously crafted 
with people in mind. The aesthetics are 
tailored to cultivate feelings of wellbeing 
and joy. Renowned for their ergonomic 
design, Thonet pieces make a significant 
contribution to creating healthy and 
comfortable spaces.
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FUNCTION

HUMAN VALUE

Thonet furniture serves as a catalyst for 
social interaction and communication, 
whether in public, professional, or private 
settings. This role is deeply ingrained in 
our DNA: no other furniture brand is as 
closely linked to European coffee house 
culture. Coffee houses epitomize commu-
nicative environments, and Thonet’s pres-
ence within them underscores our commit-
ment to fostering connection and dialogue.

The 215 R and 233 models in Vienna’s Hotel Grand Ferdinand take guests on a jour-
ney through the Austrian capital’s most influential eras. 
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CULTURE

HUMAN VALUE

Thonet furniture cultivates a distinct sense 
of identity. Its timeless design embodies 
the principles of sustainable consumption. 
Much like the company’s enduring values, 
its furniture epitomizes durability, inter-
national appeal, and diversity, all while 
remaining rooted in our regional heritage.

The comfortable S 64 invites guests at Munich’s Pageou restaurant to while away 
a few hours with friends.  
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